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Exhibitor Analysis
RESH

Exhibitors by Origin
REKIRA S

Exhibitors by Industry
REfT S %

80%

12

- Chinese exhibitors B Shop Furnishing & Visual Merchandising [ESHiZ &M EH : 29%
(ount[Leiseg\ons EFE—[‘S.'T

ER /X B Shopfitting & Store Design JE 2= & EHIZIT : 22%

B POP Marketing POP &4 : 20%
O B Smart Retail Technology BHEEEH A : 14%
2 O /0 B Llighting B8B : 10%
Overseas exhibitors General Services BE#ARS : 5%
BINEE

Superior platform for leading suppliers to explore business opportunities
TS EmEATRI B RAEZVNNRRT S

Top Exhibiting Countries / Regions:
FERBEE (BX /K )

1. China H[E

2. Germany {E[F

3. Hong Kong HE&F#&
4. Taiwan FEAZ

5. ltaly EXKF

AW
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Exhibitor Voice
==

Ay,

"As the satellite show for EuroShop, C-star drove lots of professional visitors here. We were really
satisfied with the show and will continue to join (-star."

“C-star & Euroshop FIFERE, R5| TREEMIFREES, MASHEIEEEl, HIIXTERLE9RIE
e, thAegsESm -star, ”

Mr. Vincent Pan, Managing Director of Candex

BELRTHEM (PE) ARATRITEE, BEE t&

“At C-star, lots of people from Mexico, South America, Dubai and India came to our booth so it's really
motivating for our team to meet clients or explore business here."”

“ff C-star £, REEFAF. fE. BFEMEERRERRKINENIG R, XH-FRNGIEMFKL, B+

SEHNEERRERIFRISE, ”

Bettina Zimmermann, C00 of GANTER
GANTER B /EiZE B, Bettina Zimmermann &+

“The visitors at (-star are in accordance with our demand, which is also the main reason why we
constantly participate in C-star. In addition, (-star has great impact on Chinese market while lots of high-
quality customers from Europe and USA pay high attention on this exhibition. So (-star is definitely a right
show for us."”

“C-star REPIMARSENFEIO, ZHREN—EHFLESM (-star EZRE, FEAZiEFRGEEHER
BEFHERENEPHEXTEX RS, BN LEXMPELZIT, ATLEEXEFIAF. 7

Mr. Alex Xu, Relationship Manager of International Department, Suzhou Aertai Commercial Equipment Co.,Ltd

BRI E PR S5 AP E P IR, i SEE

Purpose for Exhibiting
SREW

To Initiate New Business Relations in Asian / Chinese Market 1 20/ 8 0 /O
(o]

FHAFEIEN / R ET5S

To Acquire Latest Market Trends / Product Information o fth e o
oy xhibitors ar ]

TREIFNEE | FREE 11% of the exhibitors are satisfied

To Strengthen Existing Business Contacts 110/ with the show result

INSEHAE R LB T 0 REX RS H SRR

To Present New Products / Technologies 11% EKRiH=E

BN FEAR

To Compare with Competitors o

b 3ESE T F 10%

To Close the Sales Process / Make Deals at the Fair 10%

RS EEHRHE

* 85%
To Learn, Exchange and Network 100/0 47% O

FIX, HRAK

To Seek Sales Agent / Distributor 9% of the exhibitors will recommend
SHREE / HHEE o of the exhibitors already (-star to other companies

To Enhance Image & Brand of the Company o rebooked C-star 2019 TE A N

B, AEMBPATTE 9% - E”f‘fﬂﬂﬂ‘* A

To Recruit New Staff 7% : #e#F Cstar

BEHET (s C-star 2019

*as of June 1%, 2018
HZE201846A1H 03



Visitors Analysis
AR 53 AT

| Visitor by Origin Domestic Visitor Breakdown
W AX KR4 5 (& P 3R A 3 s 53 7

88%

Chinese visitors
rREM A&

Overseas visitors

HEHN IR AX

Li

Countries/Regions
Ex / #X

MW 80% East China % 8% South China %5 1% North West China 74t
6% North China %4t
3% Central China %
2% North East China &it

Top Overseas Visitor Countries / Regions

FEBIIMAAKE (ER /X )

. Hong Kong EE#
. Taiwan FEAZ
.US EE

. Singapore #riniE

. Germany EE

. Australia X F)IE

. India ENE

. Russia & Sy

0o N OO Ul F o ow N R
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Visitor by Business Sector

AR A 5514 R

Service

Industry
Tl

Visitor by Occupational Position

WARERRES 5

Department Head / Project Director
EURES-FR=ES

Association and University
RS ek

37%

Advisory role

General Manager / Deputy General Manager
B/ RIREE

18%

Entrepreneur / Partner / Self-employed
AR/ EIRN I ADMEEE

9%

Designer
pangi

8%

Executive President / President / Vice President
PITRHE / 2R/ BAH

8%

Purchasing Manager

4%

RIGZHE

Engineer lo)
TR L%
Consultant o)
i 2%

Lecturer / Teacher / Scientific Assistant

WIm /2D / BhIE

1%

Others
Hith

9%

Decision Makers

AR RR

No participation
x5

BHRAE

Participate in decision making
SERK

Main Areas of Interest

BB w2 Al

Retail Technology
FERR

Make the decision

HIERE

21%

Shop Furnishings, Store Design & Visual Merchandising
IERE. EEigT. REEHRES

18%

Sales Promotion, POS Marketing
1R44. POS B4l

15%

Lighting
BZEA

12%

Building Automation and Door Systems
BRAHURITRS

11%

In-store Bakery and Food Service Machines

ERSERRRRSEE

10%

Trade Fair Construction, Design, Events
BER, ®it. &

8%

Registration Units, Cooling Systems

HRRE. RERG. LEYR

5%
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Visitor Voice
AR E =

"It was my first time to visit (-star and | came here to source for
the shopfittings such as wood and iron application, window design
etc. The exhibitors were highly professional and showcased a
variety of product solution which perfectly reflecting the new retail
demand. Overall it was a fruitful experience."

“XEEE RS C-star, PIFZHRBEFHSYIT, ALK

FHFK, HNEERE TIEFHAARRE, KFLAR, URBGIRES
HERE R, XTREMRHELNERS, SH=RBERTEL
B U EENRMER, SRR —RRTENEL, 7

Ms. Song Yang, Designer from Bestseller

BHEHRFHAR T, RHA Xt

of the visitors satisfied with C-star
MAFT C-star RoRiE=

of the visitors will recommend C-star

to other colleagues
WARTIEBEIM (-star EFHLEMEE

"l think the slogan of the show “Shape the Future of Retail” lifted
up to what | have experienced here. At this platform, | have seen
what the retail future looks like. During three-day show, | learned
a lot of retail knowledge and established a number of leads. It
was a great show and | will definitely come again next year."

“BRFBIXTREMER “HEFERK" RIF, B THEHE

XPMRE LB —V, EXFEL, REHTAKREELS,
ZRHERH, HTHITREEZEMR, 5P HEBHELT
BE, ZE— I RHEBHES, BER—ESBR, ”

Ms. Lindiwe Kangai, Managing Director of On Shelf & Beyond
On Shelf & Beyond R84, Lindiwe Kangai &=+




Overview of Top Brands Visiting (-star 2018
fzll& C-star 2018 EEFEEmhE—i
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Exciting and Diverse Supporting Programme

R RS 2

EREEL:

tar Retail For

Outstanding Responses from (-star Retail Forum
(-star ERF &8Iz Im#AZY

Taking the theme of "Shape a Human Centered Retail World", the C-star
Retail Forum was highly praised, with over 1.000 audience participation.
During the three-day session, 25 retail experts and industry leaders from
around the world shared valuable insights and analyses on the new retail
development such as customer-centered strategies trends.

TEFE, MAARHEET, A =Ru (-star EFRFE11z$tM05kiE 1,000
MMAMERS S, RELARRH—BHFT, 25 URELHKNEFEERR
WS Z T RENERRAILE, FHESHT RS A PO EREESEE
MEELRIAK,

(-star ReTailor Hub Store Upgrade
ReTailor Hub sRR&RSE SEFRIE TN

The debut of ReTailor Hub was one of the hotspots of (-star. In ROCOCO and
Teddy special zone, 11 store design and equipment suppliers were set to
fully display product solutions, including store designs, lighting rendering,
light box identification, fitting magic mirror, remote video store inspection
system, face recognition technology, LED screens, electronic price tags, display
containers and shelves and model props.

EEBIHH ReTailor Hub BMERTFAFHERE Cstar REBAS Az —,

EHRTERIEE - RUSILRE 443 RIS ROCOCO S AT AT B 3 F 3 o5 B H0HS

HEERFHRETASAT TSI + ERBEHRNEEE, 11 RES

. - B REEHEESTRR, SERATHESGT. THER. 1060 1, it

ROCOCO y A xEE. sEUmCERSE. ARG, LD ER. BRE. BEAXSLHE
w W OE EFRBASE, MEIFUATT,
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EuroShop RetailDesign Awards (ERDA)
2018 EuroShop EE & T3 Mz sf]

EHI and Messe Diisseldorf presented the EuroShop RetailDesign Awards for
the eleventh time. This year, the winning projects came from Spain, Italy
and Poland:

44 EuroShop EEIGIT ML MILME 11 £, BlREKBFTEWHRR
BT (EHI) RHERZKXREEARAE LBMRLRIN, SERREMIEIHE
maREB AT, EXF. K=

De Vinos y Viandas in Valladolid — of wines and delicacies
La Rinascente in Rome —Rinascente department store chain
Velo7 in Poznan - Bicycle Shop

e

R

uroShop
esi

Brand Zone
FmEhs

First-class stage for exhibitors to showcase their newest products.
SRBRETENEERAR=RINBKETE,
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C U in 2019 | 844 2019

2019.4.26-28

Hall N5 | Shanghai New International Expo Centre (SNIEC)
LiEFHERRE I H | NSTE
WwWW.c-star-expo.com
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